
Provider / Product name TUNAJALI

Product type Indemnity

Product maturity and changes Low

Level of information collected High

Targeted market segments and 

their needs for risk-management

Policyholders who are between 6 months and 65 years of age. Maximum permanence up to 85 

years.

Current outreach and 

performance

The product was launched in Paraguay in February 2020; more than 25,000 people have visited its 

website. They have received more than 3,700 requests for its products with a closure rate close to 

5%, among which indemnity hospital insurance is the most popular.

1.1 Coverage,  service quality, 

exclusions and waiting periods 

Indemnification payment, covers expenses that other traditional policies do not cover. In the 

event of death, it covers funeral expenses and compensates the beneficiary. The coverages are 

simple with some traditional exclusions. There is a two-month waiting period. The compensation 

is effective from the second day of hospitalization.

1.2 Sum insured in relation to 

cost of risk 

The insured can define the coverage of his policy. There is a maximum 300,000 Paraguayan 

guaraní (PYG) (or 43 USD) per day and up to 90 days to cover direct or indirect expenses. There 

are no sub-limits and there is limited compensation.

1.3 Eligibility criteria Very inclusive with few exclusions

1.4 Value-added services

Psychological orientation, Nutritional orientation, Second medical opinion, Discounts on some 

exams and medical services. It also incorporates a financial education component in its business 

model.

2.1 Choice and enrolment 
Voluntary, with the possibility of adjusting the coverage value for the client. Very simple 

registration form. The whole process is digital.

2.2 Information and 

understanding 

All the information is available on their page in clear and simple language. Once the registration is 

made, contact is made with the client to educate them about the product. They also promote the 

product on television.

2.3 Premium payment method 
Annual payment. There are no subsidy options but several methods are enabled for face-to-face or 

non-face payment.

2.4 Proximity
All contact is made digitally or through partner MFIs. 80% of Paraguayans have access mobile 

internet.

3.1 Premium in relation to 

benefit

Average premium payment per month per customer 14,000 PYG (2USD)

The amount of coverage is selected by the client. The amount is sufficient to cover indirect 

expenses and some hospitalization expenses.

3.2 Premium in relation to client 

income

From 0.9% to 1.6% in Rural area

From 0.5% to 0.9% in Urban area

3.3 Other costs
There are no additional product costs. The customer should not travel to buy the product or make 

a claim. The client can only cover the maximum invoices for the agreed compensation amount.

3.4 Cost structure and controls 
The use of technology allows them to keep costs low (intermediaries). They request 

documentation on the claim for the management and control of fraud.

4.1 Claim processing procedures

Simple and virtual claim process. Little documentation is requested from the client to make the 

claim effective. The claim can also be requested up to a year after hospitalization. All 

documentation is provided by digital means.

4.2 Claim processing time 

and/or quality of service 

provided

Monitary compensation, which takes a maximum of three days to process. But it requires a 

waiting time when purchasing insurance for the first time. Payment can be made through different 

channels.

4.3 Policy administration and 

tangibility
There are no tangible elements, everything is issued digitally once the policy is purchased.

4.4 Customer care

All claims processing is done through the website and email. The purchase of the policy is done by 

telephone to answer questions about the products and complete customer information. The 

complementary services use instant messaging and email, services that are also provided by 

recognized institutions. The contact is led by the company, which trains its employees on the 

products. There is an option of giving discounts to customers. Products are designed based on 

customer needs. As a result of the pandemic, they modified their products to cover hospitalization 

for COVID-19.
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