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Who will provide breastfeeding
counselling to individual mothers?
Breastfeeding mothers may encounter
difficulties such as breast pain, breast
engorgement and low milk supply. These
mothers should be given timely, practical
and skilled assistance to resolve problems so
they can continue breastfeeding. The
following can provide direct help:

e company health care provider, fellow
breastfeeding mothers or peer educators
in the workplace;

*  their own medical providers; and

* resources in the community through
mother support groups, the local health
office or hospitals.

© Arvin Alfonso
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GETTING STARTED

Breastfeeding classes can help foster a breastfeeding-

friendly workplace. Target audience should include

both women and men, unmarried or married. If
management and employees appreciate the benefits
of breastfeeding for society, they are more likely

to throw in their support.

Start where you are!
Come up with a short talk on breastfeeding using
the information outlined in MODULE @.

For pregnant women and breastfeeding mothers,
you may refer to MODULE @.

Standard messages, such as the DOH/
UNICEF Infant and Young Child Feeding
Community Counselling Cards can used as
additional resource materials (see Tool #11 for the
list of additional resources).

Ask your company physician, or breastfeeding
mothers in your workplace to help you

out. Most likely, they would be glad to lend
a hand.

Invite resource persons in your community.
Invite the local health or nutrition officer in your
community. You may also seek help

from medical professionals or mother support

groups within the area.

Tool #6 Partial List of Breastfeeding Support
Groups in the Philippines

Ensure compliance with EO 51

Persons affiliated with companies that produce,
distribute or sell goods covered by EO 51 cannot
take part in any activity related to breastfeeding
promotion whether in the workplace or in the
general public.

Tool #7 Sample Disclosure Statement to Ensure
EO 51 Compliance



The formula milk industry in the Philippines aggressively invests in marketing efforts. Over a
period of five years, the milk industry spent US$480 million in promoting and advertising in
the Philippines, in contrast to the US$130 million it spent in the United States.!®

Like all commercial companies, the bottom line of milk companies is profit. Each formula milk
sale corresponds to a mother who stopped breastfeeding or a baby who is not exclusively
breastfed. Conversely, each successful breastfeeding mother is one long-term consumer lost.
The goal of optimal infant feeding will always be in conflict with the goal of milk companies.

There is a need to protect mothers and babies from

potential conflicts of interest that may arise from LEARN MORE
implementing the Workplace Lactation Programme. Tool #7  Sample Disclosure Statement
Thus, RA 10028 mandates workplace compliance Ensure EO 51 Compliance
with EO 51, prohibiting any direct or indirect

promotion, marketing and/or sales of products

within the scope of the law inside lactation stations

or in any event involving women and children

whether related to breastfeeding promotion or not.

Unlawful marketing practices are illustrated in

MODULE ©.

Toddler milk brands usually bear striking semblance
to their formula counterparts. In fact, mothers
understand that toddler milk advertisements promote
a range of products that includes infant formula and
they tend to accept these advertising messages
uncritically. Many mothers stop breastfeeding when
they go back to work and it does not help when
milk products are marketed, intentionally or not,
as “acceptable” substitutes.!?

DID YOU KNOW?

Products within the scope of EO 51 pertain to breastmilk substitutes and infant
Sformula, including beverages (such as other milk products and juices) and complementary
foods when marketed to replace or substitute, in whole or in part, breastmilk and breastfeeding.

It also includes all materials used to administer breastmilk substitutes such as, but not
limited to, feeding bottles, teats and other artificial feeding paraphernalia.

18 V. Uy:“Breastfeeding rate in RP at 34 for past 5 years - UNICEF” in Philippine Daily Inquirer (7 September 2010).
19 NJ. Berry et al.: “It’s all formula to me: women’s understandings of toddler milk ads” in Breastfeeding Review (2010,Vol. 18, No. 1), pp. 21-30.
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How about atypical work settings and
the informal economy?

DID YOU KNOW?

Micro, small and medium enterprises (MSME: ) represent 99.6 per cent of the total
business enterprises in the Philippines with 777,664 establishments. Of these enterprises,
91.6 per cent (709,899) are micro enterprises.>

Largely unaccounted for are women workers in the informal economy (e.g. vendors,
contributing family workers, and household help) where labour is usually not recorded,
regulated or protected by public authorities.

The International Labour Organization (ILO) in
partnership with the United Nations Children’s Fund
(UNICEF) and the European Union (EU)
implemented the Nutrition Security and Maternity
Protection (NSMP) project aiming to advance women’s
rights to maternity protection and to improve nutrition
security for the Filipino children through the
promotion of exclusive breastfeeding in the workplace.
In the project sites, it was found that majority of
business establishments have fewer than a dozen
workers. Furthermore, informal organizations are
mostly composed of transport groups, market vendors
and volunteer workers.?!

© ILO/Tuyay Solutions for these challenging workplace settings
may require innovation and partnerships across
different sectors in society. The implementation of
RA 10028 can be facilitated by the local government
unit through a Local Ordinance while the promotion
of breastfeeding in the workplace can be aligned with
the Infant and Young Child Feeding programme
initiatives of the local health unit.

draws recommendations, innovations and
tools from actual implementation efforts with standards
set by the Department of Health (DOH), UNICEF
© 1LO/Tuyay and the World Health Organization (WHO).

20 Senate Economic Planning Office: The micro, small and medium enterprises (MSME:s) sector at a glance (March 2012).

21 ILO Country Office for the Philippines: A toolkit: Nutrition security and maternal protection: through exclusive and continued breastfeeding promotion in the workplace
(Makati City, 2014).









Start by identifying a space that can
serve as the lactation station — it does
not have to be big and fancy! Add
other components of the programme as the
needs become apparent.

Engage workers by soliciting their needs.
Communicate to owners/managers/
supervisors the benefits that this programme
will bring to the workplace.

Having the right kind of information can
help justify and support the programme and
assist in the planning process. How many
women are most likely to benefit? What
department should be responsible for programme
oversight? Which space can be used? What policies
need to be developed? What record keeping should
be required? How can the programme be promoted?

Should it be under the human resources division?
Will it be part of the employee wellness or family
programs? Or part of the corporate social
responsibility efforts?

This group helps identify issues and develop
policies to improve the implementation of
the programme. The following stakeholders
can bring in important perspectives: human
resource specialist, company physician/nurse,
facilities manager, financial advisor, public
relations, supervisors and representatives
from different departments, leaders of the
workers groups, current and previous
breastfeeding workers and pregnant
employees.You can also consult with health
professionals within the community with
knowledge on lactation management.

These may be the local health office, health
professionals and mother support groups
who can assist your working group and
provide direct services to your breastfeeding
workers.

Implementation can be carried out by the
working group, breastfeeding employees in
your workplace, or other interested
individuals who do not have a conflict of
interest in compliance with EO 51.

23 This section is adapted from Easy steps to supporting breastfeeding employees - the business case for breastfeeding, U.S. Department of Health and
Human Services, Health R esources and Services Administration, 2008.
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By Ching Pangilinan
City Tourism and Investment Promotions Officer
Local Government Unit of the City of San Fernando, Pampanga

Our City Hall launched its breastfeeding station in March 2012 as part of the City’s Women’s Month
Celebration thru the joint efforts of the City Health Office and the Council of Women, various women’s
organizations and private individuals.

I was the first female employee to make use of the facility. Soon after, I was joined by other colleagues.
The City Health Office assigned a nurse to manage the station — she also happened to be a breastfeeding
mother. Through this effort, we gained new friends and our common experiences helped us understand
the challenges of breastfeeding in the workplace.We wanted to help other women.

One of our first initiatives, together with our City
Health Office and Human Resources Department
was an awareness talk for the pregnant and new
mothers working at the City Hall. This paved
way for more mothers to choose to breastfeed
and/or express breastmilk when they returned
to work. By the end of the year, there were
13 mothers using the facility.

On our own, we improved the breastfeeding
station. We put up a bulletin board and posted
inspiring words about breastfeeding along with
the pictures of our babies.We compiled resources,
even developed a breastfeeding FAQs brochure
for expectant parents. Personally, this support
group inspired me to continue breastfeeding for
my baby and do as much as I can for the advocacy.
I have exclusively breastfed, and I am still
breastfeeding my 40-month old daughter Sunis.
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