


This module states facts on how breastfeeding benefits society,
businesses, workers and families. It presents the workplace as an
opportune venue to help mothers breastfeed. International
frameworks as well as national laws that mandate the protection,
promotion and support of breastfeeding in the workplace are
discussed.
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Breastfeeding is of great economic value!

Breastfeeding profoundly impacts the environment.

The cost of not breastfeeding is tremendous.
Breastfeeding leads to a healthy and productive workforce.
Breastfeeding impacts the workplace.

Formula feeding can threaten a family’s economic security.

The challenge: Only one out of three Filipino children are
breastfed as recommended.

Keeping things in perspective: Women in the Philippine
workforce.

The opportunity: Workers are a captive audience.

International frameworks support breastfeeding in the
workplace.

National laws protect and promote breastfeeding in the
workplace.

“In sheer, raw bottom line economic terms,
breastfeeding may be the single best investment
a country can make."”

KEITH HANSEN, Vice President, World Bank Global Practices

speaking at the 7th Annual Summit of the Academy of Breastfeeding Medicine












Formula feeding can threaten
a family’s economic security.
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In a 2010 statement, World Health Organization (WHO) representative Dr Soe Nyunt-U
said that over a period of five years, the milk industry spent US$480 million in promoting
and advertising in the Philippines, in contrast to the US$130 million it spent in the
United States.!® This aggressive promotion of infant formula changes people’s behaviour.

Children were more likely to be given formula if their mother recalled advertising
messages, or if a doctor, or mother or relative recommended it. Two factors were
strongly associated with the decision to formula feed: self-reported advertising exposure,
and physicians recommendations.

Those using before
formula were 12 months.”

Follow-up milk (also known as toddler or growing up milk) has been widely marketed
in the Philippines in the recent years to target young children. As a result, it is incorrectly
perceived as a necessity by the general public. The WHO states that follow-up formula
is not necessary and that marketing may mislead parents.?°

Mothers understand that toddler milk advertisements promote a range of products
that includes infant formula and mothers tend to accept these advertising messages
uncritically.?!

What is the impact of this marketing on formula consumption? In 2003, almost
half of Filipino families with young children purchased infant formula. One-third of
families living on less than US$2 per day purchased infant formula. Poor families spent
US$37 on formula, 70 per cent more than they spent on medical care and almost
three times more than they spent on education.?

To save on costs, low income families give any available milk to their infants, even if it is
inappropriate (e.g. creamer, condensed milk) or give very dilute preparations in order to
make the milk last longer, leading to malnutrition, illnesses and death.

Workers in our factory ask for salary advances
for two main reasons: when their young child is sick
or if they don't have money to buy milk.

FLOR IGNACIO, General Manager
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The Rooming-in and Breastfeeding Act of 1992 or Republic Act (RA) 7600 was amended
into RA 10028. Its workplace-related provisions require establishments to:

e come up with workplace policy on breastfeeding;

*  set up lactation stations;

e allow lactation periods;

e provide breastfeeding information to its employees; and
e comply with EO 51.

Two separate modules provide practical guidance to help establishments implement this
mandate ( and

This law strengthens existing laws and policies that empower and protect women, and
ensures equal rights and opportunities with men. It includes the right to decent work
inclusive of access to support services that will allow women to balance family obligations
and work responsibilities, such as provision of maternity leave, access to breastfeeding stations
and day care centres.

It is hoped that the weight of the issue and the legal frameworks that protect and support breastfeeding
would stimulate interest among actors who can shape enabling environments for working women
and mothers.

The next modules aim to provide information and practical guidance to families and health workers for
breastfeeding to be timely initiated and sustained in the workplace. Succeeding modules developed for
employers and local governments provide examples and tools to help translate these broad policies into
achievable actions at the community level.
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