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About campaign

communication goals | communication strategy | campaign structure | plan




Communication goals 4%~ Buxoab
. HA CBITNO!

Promoting awareness of Starting to form a basic
the problem of understanding of the
undeclared work problem among potential
target groups




Communication Strategy

1. Differentiating target groups by the level of potential impact on their behaviour to
determine the order of precedence of communication efforts

2. Promoting the use of correct terminology and understanding of the essence of the
problem

- filling the media field with explainers regarding undeclared work, risks and fines
for employers and workers

3. Forming a positive flow of information with respect to the topic both in traditional
media and in social media

- shifting focus in press releases and news
- adding the format of success stories wherever possible

4. Ensuring the consistence of visual solutions and messages




Structure of the campaign

" BUXOAb
= HA CBITNO!

topics for various promotional materials

Undeclared work is a Declared work Declared work gives A fine is foreseen for
problem in Ukraine ensures labour rights the employer using undeclared
and social rights for opportunities for work
workers development

for all audiences for employees for employers



Campaign structure by channels

Y [

Digital Indoor State institutions and social TV+Radio
* Google search * Video in Intercity partners * Radio with social quota
* Youtube ads * posters placement * TV with social quota
* Video promo on * video placement
Facebook * banners placement

Informational platform - State Labour Service web-site*

Tackling ndeclared work



http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/

Ist phase plan* of the communication campaign

- development of the informational materials
« distribution of the informational materials
- development of the branded section on dsp.gov.ua




Production of the materials

video | audio | posters | stand | stickers
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Video

Video 1. Undeclared work — is a problem in Ukraine

BUXOAb
e HA CBITNO!
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Video 2. Undeclared work does not protect labour and
social rights

BMUXOOb
= HA CBITNO!
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Video 3. Undeclared work does not protect from
fine

BUXOAb
= HA CBITNO!

)
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Video 4. Declared work opens new opportunities for

business

BUXOAb
= HA CBITNO!
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https://www.youtube.com/watch?v=qi2YfR6XiVc
https://www.youtube.com/watch?v=L3smL9FstV8
https://www.youtube.com/watch?v=DPYOmRYGBwM
https://www.youtube.com/watch?v=h-_j3OLsoDE
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Undeclared work - is a problem in Ukraine

Undeclared work does not protect labour and social rights

Undeclared work does not protect from fine




Informational posters

employees

quantity 5 300 pieces

employers

large enterprise

BMXOAb
= HA CBITNO!

BALLA MPALIS MOBHICTIO
3AA0EKNAPOBAHA, 9KLLO:

BALLUI NEPEBATU:

PerynsapHa 3apo6iTHa
nnatHs

Po6oToaaseub yKnas i3 BaMu
TPyAOBUI forosip

CTpaxyBaHHS Ha BUMa[oK
Po6oTopaseub NoBiAoMME Npo 6e3pobiTTa
Balle NpaueBalTyBaHHs
OepxaBHy dicKanbHy cnyxeéy CTpaxyBaHHs Bif, HewacHoro
BUMaaKy Ha BUPOGHULUTBI
Po6oTopaseub cnnayye 3a Bac
€AUHMIA couianbHMii BHECOK CTpaxyBaHHsa Ha BUNaAoK
TUMYacoBOI HeMNpaue3aAaTHOCTI
Bu oTpUMyeTe 3apobiTHY
BesneyHi Ta 300posi
yMoBUM npaui

nnaTHio o}iuUifnHO y NOBHOMY

po3Mmipi

3A0EK/NTAPOBAHA NPALA
3AXULLAE BIA 3BIJIbHEHHA

DizHanTecs 6inbwe HoMmep Ans KoHcynbTauin
Ha

NPAMYEMO
BFA30M

BMUXOAb
= HA CBIT/NO!

o
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POBOTOAABELLb CIJTAYYE

3A KOXXHOIFo HEO®OPMJIEHOIO NMPALLIBHUKA

3AO0EK/TIAPOBAHA NMPALA

3AXMLULAE BIA WTPADY

Ai3HaiTecs 6inbwe Homep Ans KoHcynbTauin
Ha

KamnaHin diHaHcyeTbea €C Ta BUKOHYETbCA IBKMYSMO

y
MixHapoaHolo opraHizauicio npati 30M &

=

BMXOOb
% HA CBITNO!

3AL0EKNAPOBAHA NMPALSA
BIAKPUBAE HOBI PUHKMU

MOXNTUBOCTI PO3BUTKY ANA
NMPO30OPOTO BIBHECY

3any4YeHHs iHBECTULLIN
MixHapoaHe napTHepCcTBO

Haukpawi npodi y kKomaHai

P DizHaitecn Ginblwe Ha

N
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Stand

Informational stand for events. Height 200 sm, width 180 sm
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Stickers
diameter 10 sm, quantity 2 000




Distribution

media | digital | stakeholders




1. Media campaign

Intercity trains




Placement in Intercity trains

informational material
period

carrier

impressions

coverage 1+*

4 reels 30 sec
Feb-Mar
540 monitors
544 320
500 000




Train connections

- Darnitsa, Kyiv — Lviv

*  Kyiv — Kharkiv

*  Kyiv — Dnipro — Pokrovsk

*  Kyiv — Dnipro — Zaporizhya

*  Kyiv — Odesa (Kostyantynivka)

*  Kyiv — Odesa (via Zhmerinka)

«  Kyiv — Peremyshl (via Svyatoshyn, Korosten,Pidzamche, Lviv)
*  Kyiv — Peremyshl (via Vinnytsa, Khmelnytsky, Ternopil, Lviv)




Photo report Intercity

Reel #1. Undeclared work - is a problem in Ukraine




Photo report Intercity

Reel #2. Undeclared work does not protect labour and social rights




Photo report Intercity

Reel #3. Undeclared work does not protect from fine




Photo report Intercity

Reel #4. Declared work opens new opportunities for business




2. Digital campaign

Google search | Youtube | Facebook




Components of the digital campaign

G
o
f

Google search - promo of the section "Overcoming undeclared
work" on dsp.gov.ua site, using key words

Up to 30 sec - promo of 4 reels (30 sec) on YouTube. No skip ad

Facebook post & informer - promo of 4 posts with video-reels on
SLS Facebook

|



Overall results of the digital campaign

= 1 305 386 impressions (posts, videos,
informers in Google search)

= 192 276 unique users coverage (people who
3 ti mes saw the message 1 and more time)

= 8 482 site conversions

Each of the 192 276 users on average saw the ads 6 times per period, or 3 times
per month. The optimal frequency of contact for information messages is 3
times/month. This is enough for users to raise awareness. Therefore, the campaign
is considered a success




Site traffic* in | phase period

142 168

users visited SLS site
during the advertising
campaign period

w

Oepxasxa cnyx6a Ykpaiau 3 nutass npaui

Meomanian G 34 Zommd/ Buvg Suminn Favianin

lMNogonawHA Heé3aaeKnaposaHoi npaui BHXOAb

Lissafrec Sinslwe Npo HesaRexNapoEaHY NPALLO Ty MAcEvnot
He3anAKnascEaHa NDALR & FEpals - NOTaHo LIS ECt
JafeasiapuBana NPaUN = TRYA08  CoLalbs Ipaa
Japecnaponana nRALS ADNCMITAE paysHeaTk bitnes:
e peEnapyETa NG EAMKIR - CEAATTL WTPAG!
K IPARMAKLKD SBOSMATH NRIHKES
4‘:':1[:#"."_]“1'- A3TepIANY SNF 3aEAHTAXEH-F
HOLrAETMENT LORYMERTH
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Traffic dynamics of the site during the promo period
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Promo period

. The main peaks are related to publication and promotion of new videos on Facebook and YouTube,
which in turn provoke an increase in search queries



Facebook and YouTube Ad Share in site conversion®

= 142 168 users visited the site during the promo

period
5 6% = 7946 (5,6%) of them did so after contacting
/ YouTube, and Facebook advertising



SLS site audience

Entry devices
1.2%

PC
= Smartphone
= Tablet

44.2%

54.6%

User gender distribution

26%

Male
= Female

74%

User quantity

User age distribution

16000
14000

12000

10000

8000 .

6000 30% e

4000

2000 -
0 3%

18-24  25-34  35-44  45-54  55-64 65+

13%

= website visitors use PC and smartphone to
access the site
= female users are the main visitors of the site

and make up 74%
= the 25-44 age group is the most active

Source: Google Analytics UA-157019278-1; Facebook ads campaign



Geographical distribution of users

TOP10 Ukrainian users by location
Kyiv e 40,104
Dnipropetrovska [N 12,420
Khersonska [N 8,022
Lvivska [ 6,123
Odeska N 4,950
Kyivska [ 4,473
Zaporizhzka [ 4,105
Donetska [l 3,654
' ——— Poltavska [ 3,360
Vinnytska [l 2,599

96% of the site visitors live in Ukraine
also visited by users from the US (1.83)%, Russia (0.29%), Poland (0.27%) and
Germany (0.25%), which may be related to using VPN



Section ‘Tackling the undeclared work’

Neo Name of the article/page Views quantity Num5$erv$; dusers Avjl:?agé(;/rifw
1 [Overcoming the undeclared work 4 583 2 945 0:01:13
2 [Do not declare the employees - pay the fine! 1963 1658 0:06:01
3 |Undeclared work in Ukraine - bad for everyone 755 593 0:02:42
4 [How to declare a new employee 500 401 0:04:10
5 |Informational materials for download 412 345 0:03:43
6 [Declared work = labour and social rights 360 312 0:01:54
7 [Declared work increases business development 164 137 0:02:55
8 [Analytics 87 59 0:00:55

* In the period Feb-01-Mar-03 8 241 users visited the section "Overcoming undeclared work”
« An average duration of a section visit is about 2 minutes *, so we conclude that the content is in query
«  The most visited article is "Do not declare employees - pay fine!"


http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/ne-deklaruiete-pratsivnykiv-splatit-shtraf/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/ne-deklaruiete-pratsivnykiv-splatit-shtraf/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/ne-deklaruiete-pratsivnykiv-splatit-shtraf/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/ne-deklaruiete-pratsivnykiv-splatit-shtraf/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/ne-deklaruiete-pratsivnykiv-splatit-shtraf/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/nezadeklarovana-pratsia-v-ukraini-pohano-dlia-vsikh/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/iak-pravylno-oformyty-pratsivnyka/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/informatsiini-materialy-dlia-zavantazhennia/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/zadeklarovana-pratsia-trudovi-i-sotsialni-prava/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/zadeklarovana-pratsia-dopomahaie-rozvyvaty-biznes/
http://dsp.gov.ua/podolannia-nelehalnoi-zainiatosti/analitychni-materialy/

YouTube promo*. Explanation of indicators
4 videos, 30 seconds each, no skip

« impressions - number of times a video was shown during the campaign period

* views - same as ‘coverage’. The number of unique users who saw the video.
Views are less than impressions because people could see same video multiple
times during the campaign

« clicks - the number of visits to the State Labour website after watching the
video

* average session duration - how much time a person spent on the SLS website
after watching the video on YouTube




Video #1. Undeclared work is a problem in Ukraine

LLE NMPOBJIEMA B YKPAIHI

¢~ Buxoms
¥ . HACBITNO!

SA0EK/TAPOBAHA INMPALSA -

impressions views

152 411 59 723
clicks av. session dur.
426 00:00:42

Source: Google Analytics UA-157019278-1; Facebook ads campaign
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Video #2. Undeclared work does not protect labour

and social rights

e BMUXOoAb
= . HA CBITNO!

SALEK/TAPOBAHA INPALA

SAXULUAE BALWUI TPYAOBI
TA COUIAJbHI MPABA

impressions views

178 502 55 899
clicks av. session dur.
774 00:00:44

Source: Google Analytics UA-157019278-1; Facebook ads campaign
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Video #3. Undeclared work does not protect from fine

3AOEK/TAPOBAHA MPALA - &8 70O
3AXULLAE BIf] LUTPADY : : :
1mpressions ViEWS
85 222 797 54 956
\ clicks av. session dur.
1104 00:00:35

-



Video #4. Undeclared work does not guarantee business
development

P BUXOab
HA CBITNO!

impressions views
181 924 55 377
SAOEKJTAPOBAHA NMPALIA
FTAPAHTYE PO3BUTOK BISHECY
clicks av. session dur.
808 00:00:36

Source: Google Analytics UA-157019278-1; Facebook ads campaign



YouTube advertising campaign conclusions

*  YouTube advertising is a tool for informing, so it is not the number of clicks to the
site but the number of video views that matters more

* the total number of views is 235 955 out of 735 634 impressions, which means: each
user saw the video at least 3 times during the campaign period. This number is
optimal and helps people to better remember information, to become aware of the
problem and to associate all further messages on this topic with SLS.

*  Video # 3 ‘Undeclared Work does not protect from fine’ received the highest number
of pageviews and clicks - 1 104 clicks. The employer audience is more active as the

message is very specific. In this case, warning about negative consequences works
better than neutral message




Facebook posts promo. Explanation of indicators

- impressions - number of times that a promotional message was shown during a
campaign

* reach - number of people who saw the message. Reach is always several times less
than impressions because people see the same message multiple times during the
campaign

« engagement - number of actions a user took after seeing our message (likes,
reposts, comments, video views)

* average session time - how much time a person spent on SLS website after following
a link from Facebook

« the number of pages viewed per session - how many pages a user viewed when
visited site




Post #1. Undeclared work is a problem in Ukraine

i3 6a Ykpai i
b ﬂepx(aBHa cnyxo0a YKpalHu 3 nuTaHb npaul
¥ Sponsored - QA

HesapexknaposaHa npaua — npobnema B YkpaiHi. LLloHaiMeHLwe KoXeH ) ) pages

N'ATWIA NPaUIBHWK HE 3aeK1apoBaHuii poboToAaBLEM. 1mpressions . d/ 5
npau_:oeTe 6e3 TpyaoBsoro Aoroeopy? He po3paxoByiiTe Ha rigHi YMOBU 2 3 9 5 2 ViSSEl Sess et
npaui.

1,55

He ochopmnioeTe nNpauisHuUKie - 3a ue nependadeHun wrpadp!... See more

engagement av. session dur.

10 601 00:01:20

XOoAb
' CBITHNO! reach

8 346

Qo Ivan Abashyn, Anéna Cuactusan and 45 others 50 shares 11K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign



Post #2. Undeclared work does not protect from fine

W Oepxasna cnyx6a Ykpainm 3 nutaHs npaui

Sponsored - Q

IHCNeKTopKY Npayi MOXXyTb 6€3 NnonepeaXeHHA NepesipuTH, AK BY pages
OOTPUMYETECA TPYAOBOrO 3aKOHOAABCTEA. viewed/session

He ogopMuny npauiBHMKa HanexxHum YyvHoMm? He gonyctuny iHcnekTopa 3 8 006 2 O 5
)

0o nepesipkn? byabTe roTosi cnnatuTy wrpag!

impressions

[lisnanTecn Binbwe Ha hitp://dsp.gov.ual...

engagement av. session dur.

15 977 00:01:07

& 'CBITNO! reach

15 705

O0s 57 3 Comments 63 shares 18K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign




Post #3. Undeclared work does not protect your
labour and social rights

% HAepxasHa cnyx6a YKpaiHm 3 nutarb npaui
\

Sponscred ' @
MpawoBaTi 3a TPYAOBMM AOFOBOPOM — BUFAHO! impressions . pages .
KoxeH HalmManuil npauisHMK Mae Npaso Ha 3A0posi Ta Besneyxi ymosn 3 7 1 5 O Vi ewed /session
npati, HopMoBaHU POBOYMIA Yac, onnadyBaHi BIANYCTKWY W NiKapHAHI, 1 2 2
AonomMory 8 pasi HelwacHoro euMnaaky Ha po6oTi. Beboro uporo nosdaenei 9
He3aaeKknapoBaHi NpauisHnKA.
AisHaliTecn Hinblue Ha hitp://dsp.gov.ua/...
engagement av. session dur.
[ ] [ ]
15 308 00:00:13

e XOoAb reach
R ' CBITNO! 15 675

QO & Natalja Shumeiko and 54 others 1 Comment 38 shares 16K views

Source: Google Analytics UA-157019278-1; Facebook ads campaigne



Post #4. Undeclared work does not guarantee

business development

N [Oepxasna cnyx6a Yxpainu 3 nuraxs npaui
N Sponsored -

MaeTe snachuit Biznec? Yknagaioun TPYAOBI OroBOpM 3 NpauiBHUKamm,
BW 3MILHICETE penyTauilo, NIABULLYETE MOXNWBICTL BMUXOAY HA HOBI PUHKU,
OTPUMAaHHA IHBECTUUIN Ta 3anyvacTe Kpawux axisuis.

3apexnaposaHi npauiBHuky Hinbw BMOTUBOBAHI Ta PIAWE 3MIHIOTbL
poborty.

Binbw getansHo: hitp://dsp.gov.ual. ..

~ T, HAcBITIO!
5
(o™

Qo

Q0% 6 4 Comments 69 shares 21K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign

impressions

51 940

av. session dur.

00:03:09

engagement

20 444

pages
viewed/session

1,99

reach

18 484




Facebook post advertising campaign conclusions

«  this tool is aimed at engaging the audience. Its purpose is to make as many people as
possible to view, discuss and do certain actions with the post. The main indicator is
engagement

- total engagement (62,330) is several times higher than the average (9,600), indicating that
there is a high interest in the subject of undeclared work among Facebook users

* post # 4 ‘business development’ received the most attention - each of the 18,484 reached
users saw the message at least 2-3 times and interacted with it at least 1-2 times.

« the total number of likes, comments and views of post # 4 is 20 444. This topic was the
most interesting for the audiences




Facebook informer*. Post with a site button

«  Facebook informer - a tool that aims to increase site conversion, so the key
factor here is clicks

« clicks (conversions) - the number of visits to the SLS website after viewing the
post




Informer #1. Undeclared work is a problem in Ukraine

:. HAepxapua cnyxba Ykpainm 3 nuTade npaui
Sponsored - Q&

Hezanexknaposaxa npaun — npobnema 8 Yikpaini. LLioHaimeHWwe KoxeH
N'ATUI NPALIBHUK HE 3aAeKNaposaHnin poboTogaBuem.

MpaueTe Gea TPYAOROrC AOrceopy? He poapaxosyiiTe Ha rigHi ymosw

npai impressions av. session dur.
He ocbopmnioeTe npauisHvkis - 3a ue nepeadaveHuin wrpad! 1 1 9 8 7 3 OO : OO : 3 1
| 3AREKNAPOBAHA NPALS gg;l;; e
s | TAPAHTYE OTVIATY MPALIBHUKAM - =

reach pages

viewed/session

clicks

e —— 1 024

DSP.GOV.UA

. - . Learn More
HisnanTtecn Ginbwe!
OO0 47 17 Comments 34 shares 22K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign



Informer #2. Undeclared work does not protect from fine

. OepxasHa cnyx6a Ykpaidu 3 nutadb npaui
3 Sponsored - QY

|HenekTopu Npaul MoXyTb Bes NnonepeaXeHHA NepesipuTi, AK Bi
AOTPUMYETECA TPYAOBOr0 3aKOHOAABCTEA,

impressions av. session dur.
He othopmrnu NnpauiBHUKa HaNeXHUM YuHOM? He aonycTunu iHcnekTopa

AC NepeBipku? 84 1 63 OO:OO: 30

ByasTe rotoei cnnatutu wrpad!

POBOTOAABELLb CI/TAMYE - suxoas
WTPA® 3A KOXHOIO “ 5 wacamor pages
. HEO®OPMIIEHOTO NPALIBHMKA - reach . .
- | viewed/session

37 076 1 37

clicks

1 057

DSP.GOV.UA
Oiznanrtecn Ginbiue!

©0 3 2 Comments 20 shares 18K views ”

Source: Google Analytics UA-157019278-1; Facebook ads campaign

Learn More




Informer #3. Undeclared work does not protect labour and
social rights

b > OepxxasHa cnyxb6a YkpaiHm 3 nuraHb npaui
W Sponsored  Q

MpautoeaTtt 3a TRYAOBUM OOrOBOPOM — BUrigHO!
KoxeH HaliMaHuii npauisH1K Mae Npaso Ha 3nopoBi Ta Geaneyi ymosu 1mpressions av. session dur.

npaui, HopMoBaHuiA poboHKUK Hac, onnavyeaHi BIANYCTKW i NIKapHAHI, . .
[ONOMOry B pasi HeWwacHoro Bunaaxky Ha pobaoTi, 1 O 1 70 8 OO ° OO ° 2 6

Beworo uboro nosdaeneHi HezageknaposaHi NpaLiBHUKK.

ages
reach ) pas )
viewed/session

40 521 5 67

'Q\}'\

i, XoAab
@ CBITNO!

clicks

987

DSP.GOV.UA

» - ¢ Learn More
Hisnantecn Ginbue!
Qe®ae 4 Comments 24 shares 18K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign




Informer #4. Undeclared work does not guarantee business
development

B\ *  [DepxasHa cnyx6a YKpaiHu 3 nutanb npaui
: Sponsored D

MRETR R ue impressions av. session dur.
Yiknagaroum Tpyacsi AOrosopK 3 npauiBHMKaMu, 8 SMILHIOETE penyTauio,

NIABULLYETE MOXNWBICTD BUXOAY Ha HOBI PUHKY, OTPUMAHHA IHBECTULIA Ta 1 OO 3 5 2 OO O O 3 O 5 1
° °

3anyyaere Kpauwx daxisuis.

3apexknaposanri npayisHuky Oinbly BMOTUBOBAHI Ta PiAWE 3MIHIOKTE
poboTy.

o pages
e v reach ) d/ )
KOMMAHII, AKI NPALIOIOTb NPO30PO, 7V Ml viewe sSession

~ MAIOTb BIIbLLI MOXUTUBOCTI AN1A PO3BUTKY | 3 3 0 1 1 2 ’ 7 1

f:'

|

clicks

1 040

DSEP.GOV.UA

3 = s Learn More
LisnanTecn Ginbwe!
o 21 4 shares 14K views

Source: Google Analytics UA-157019278-1; Facebook ads campaign




Facebook informer campaign conclusions

« the reach is 139,357 users

« an average number of conversions for this tool is 950. All the 4 posts exaggerate this
value, so all topics were interesting to users and they visited the site to read
articles

« the highest number of clicks is received by post # 2 ‘Fine’ (1,057 clicks). The
subject of ‘fine’ is more "engaging” to the audience, as the message is rather
negative and draw more attention




Overall conclusions about digital campaign

. the main objective of the campaign was to deepen engagement with the target
audience

. 192 276 people saw the message, 8 482 of them visited the site after contacting
the ad and 62 330 interacted with the information on Facebook

. the results show that the audience understands the problem and is ready to
engage, which has been confirmed by the high campaign performance on
Facebook

. the campaign managed to reach 3 contacts per person per month, which is a

good frequency to bring the message
. employers are the most active audience. The article and video about ‘fine’
gained the most views. There are several reasons:

- a ‘fine’ message is very specific and appeals to the biggest fears of an
employer - unexpected expenses

- negative information draw more interest




Placements by stakeholders

online and indoor
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Employers’ organizations

3 videos and banner posted on the FB of the Confederation of Employers of Ukraine
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The collaboration with Federation of Employers of Ukraine and others continues



Trade Unions

Banner and posters placed on FB of the Federation of Trade Unions of Ukraine
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Collaboration with the Confederation of Free Trade Unions of Ukraine continues



Indoor placement by stakeholders

Federation of Trade Unions of Ukraine - 3 000 pieces

State Employment Service - 1 625 pieces
- employment services
- large enterprises

Amalgamated Hromadas - 712 pieces
- TSNAP

- village councils

- local employment services

- local tax services




Federation of Trade Unions of Ukraine (FTUU) placement

- 2 000 primary organizations covered in 24 regions of Ukraine
- 500 associated organizations covered in 24 regions of Ukraine

« 500 higher education institutions covered through the Labour Union of
Education Workers




Federation of Trade Unions

SHEENADEEAIA HPALA
SXWHAE B SALE R

Union of medical employees of Ukraine. Federation of Labour Union Organizations
Kharkiv Chernihiv region




Employment offices trough State Employment Service

- 750 primary organizations covered in 24 regions of Ukraine
« 125 large enterprises covered through Regional Employment services




Photo report #1: placement of posters in employment offices

Regional Employment Center - City Employment Center Regional Employment Center
Uzhhorod, Zakarpattya Kovel town Cherkasy




Photo report #2: placement of posters in employment
offices. Lviv region

Horogok branch Peremyshl branch

Dorogobych branch
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Photo report #3: placement of posters in employment

offices. Mykolaiv region
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Photo report #4: placement of posters in employment
offices. Dnipro region
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Photo report #5: placement of posters in employment
offices. Zaporizhza region
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Photo report #6: placement of posters in employment offices.
Odesa and Sumy regions




Photo report #7: placement of posters in employment
offices. Volyn region
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Photo report #8: placement of posters in employment
offices. Volyn region

Lutsk. Regional Employment Office Shatsk Lutsk. Enterprise placement
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Photo report #9: placement of posters in employment
offices. Kirovograd region
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Photo report #10: placement of posters in employment
offices. Ivano-Frankivsk region

Bolekhiv branch
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Photo report #11: placement of posters in employment offices.
Kherson region
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TSNAP

- 82 primary TSNAPs covered
- 100 village and town councils covered

- about 100 other local institutions covered(Social service offices, tax
offices, employment offices, etc)




hotoreport #1: TSNAP placement




Photoreport #2: TSNAP placement

Matusiv
Cherkasy region
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Photo report #3: state institutions in Amalgamated
Hromadas (AH) placement

Tax office

- Village Council in Matusiv AH Village Council in Radyvyliv AH Radyvyliv AH

Social Service office Regional Council of Suvoriv Sreiile L Khotyn
Chaplynka Kherson region y

Rivne region



Next steps

Planning of phase Il




Phase Il planning

»  Development of the campaign plan for deadline April-30
the May-Dec 2020 period
- Development of the budget of the deadline April-30

informational campaign for the May-Dec
2020 period




Contacts of implementing partners

Natalia Shumeiko ” Maria Semovonik

natalja.shumeiko@gmail.com . mariasemovonik@gmail.com

communication




