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.Hlélll lnequahtles Of Opportumty Unemployment rates in Egypt,2009
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.Hlélll lnequahtles Of Opportumt}’ Unemployment rates in Morocco,2009
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Hlﬁ}ll lnequahtles of opportunity Unemployment rates in Tunisia,2005
in the labour market. -
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What can we do about it?
According to recent survey data:
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business over a salaried job;

e Only 1.2% are self-employed due to
credit constraints, a lack of
business information, a lack of
skills etc.
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X. Other

K. I was worried that people would not have
need for my product or service

J. T was afraid of the strong competition in my
line of business

I. I was afraid I would not be able to face
corruption in business (or society in general)

H. I was afraid of not being able to handle the
workload

G. I was worried about what my family or other
people would think of me if I failed

F. I 'was worried about the possibility of being
disadvantaged because of being a woman

E. I was worried about the possibility of not
meeting licensing and regulatory requirements

D. I was afraid of not having the right skills and
experience

B. I was afraid of not being able to get enough
money to start my own business

A. I'was worried about the possibility of losing
my money/ not being able to pay back my loan/
worry about loans
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Intervention (1/2)

« Reality show, El-Mashrous (“The
Project”)

» Concept: 14 contestants, teaches basic
skills, introduces to local partners.

« Most-watched satellite TV channel in
Egypt.

« Expected audience of 8-12 million
individuals (/PSOS)

 Literature: Jensen and Oster (2009), La
Ferrera and Chong (2009), La Ferrara,
Chong and Duryea’s (2008), Berg and Zia

(2013)



Intervention (2/2)

 In parallel, support activities are being
implemented:

1. Show’s website: online courses,
educational videos, mentoring and
other services.
www.elmashrous.tv

2. Viewing parties and networking events
are also being organized.

 Bridges between the show and the real
world.

« Website: 1 million expected users
Events: 200,000 expected beneficiaries
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http://www.elmashrou3.tv/
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Batch 1’s
friends

. 18-35 years old
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4. Interested in starting
their own business \
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Evaluation design (2/3

« Randomized controlled trial

i Encouragement design
Ex.:

Youwant to start your business? Advice or
online courses? You want to meet micro-
finanee organizations? Create your account
on elmashrous.tv, you'll find everything you
need to start your business

Tonight on Al Nahar at 11, learn how to
plan business events on El Mashrou3!
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« Randomized controlled trial

o Encouragement design
Ex.:

Youwant to start your business? Advice or
online courses? You want to meet micro-
finanee organizations? Create your account
on elmashrous.tv, you'll find everything you
need to start your business

Tonight on Al Nahar at 11, learn how to
plan business events on El Mashrou3!

« Randomized at the individual level

» Stratification: gender, batch and
number of friends
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Data collected via:
* Phone surveys

« Face to face interviews
 Partner organizations data
« Administrative data

Outcomes (3/3)

Attitudes
towards
business

Business
practices

Employ- \
ment :
status

Soft and
hard |
skills,

Steps ¢
takento
start a
business

Business !
~ creation
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Baseline

Respondents’ characteristics
» Total: 9,327 respondents

Batch: 65% batch 1 respondents &
35% batch 2 respondents

Gender: 78% men &
22% women

Age: 27
Education: 70% above sec. school
Status: 34% employees,

20% self-employed

20% unemployed
12.5% engaged in home duties
Wealth: middle-higher class

i

=jije =miljo =il o =il o =uiilje =jihe =3ilje =iilje

/ﬂ- =mile=mmlje =mille —iil)» =il
=jije =ailje miijemiije =aililje —il)» —i)»

=ipe muilje sullezmile muille —ifc —i).

\*- sniije=niije muilje =iilje —il) 7

*- =aije =uilje =aile =l ¢ =)o —i), =il)s
*- ==ilje =nie=mie =aie =) * —iijo =i)e
=ije milje s ommije =uilje =I° =il =il
=jie sniile =miilje=niie mmiife =)o =ll> =iille
=i¢ milje mijemiije milje =i =ille =il
=)o =ji¢ miijemmijemiije =)} —il> =ile
=jiie =jije =niijo=niie =nile =uille —i)»




Baseline

\

Respondents’ characteristics
» Total: 9,327 respondents

* Batch: 65% batch 1 respondents &
35% batch 2 respondents

Gender: 78% men &
22% women

Age: 27
Education: 70% above sec. school
Status: 34% employees,

20% self-employed

=ie
=ilje
==ilje
==illje

20% unemployed

12.5% engaged in home duties
Wealth: middle-higher class

=) suile =il ezuilje mile
: \*- =i o mmiie smiije =mife —iills /

=jie sniile =niilje=uilje muiie =PPe =ie
.*' smije miiljemiilje suiije =i =ilje
*' *- =ailje=xilje =xiilj¢ *i =allje
=jiie =jije =niijo=niil)e =niile =uile =i

/ﬂ- =il o=l o =mlij ¢ =i »
=jije =aiije maiiljemiilje =aiilje —iil)»
=} =niie =aiijo=nilje =uiilj¢ —iil)»
=jije =aiije =il e =il o =i
.*' ==ille =uil)e=xiije =mile
=jije =aiij¢ =il o =il ¢ =uiilje




Basellne @ 0
ALTHHIR

Respondents’ character

* Total:9,327respondents O 0 B h a ..

1stics
* Batch: 65% batch 1 respandents & TP 222224870

- Genders 8% men.s, rrreRnaTanEY

e Age:27 ] 8 8 8 0 0 0 6 6 0 0 0 0

iR AR

« Status: 34% employees, | & & & & & & 0 o & & o o

So% sl conplosed rrnneeeeaonn

Gt 8 8 8 3 0 8 e 9 e
fs.g(y:,IZE;I;l:g ?Icll home duties \'H”E F w w w w w w***
5 - mi B e feEE R W N W U B N N N B
. R bt s ke T € E1400000

stic
S




Policy-relevant questions

* Q1. Can a mainstream TV program about entrepreneurshi

ic(%gether with the provision of support activities change people’s
ife?

* Q2. Does the impact vary according to gender, age, education,
employment status, etc.?

* Q3. Is the impact greater in people who identify with
contestants who perform well during the show?

* Q4. Does the TV show have an impact on gender perception?

* Q5. How important are personal networks in explaining these
results?
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