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Local Economic Development
and Sustainability

NIA NISCAYA
Senior Advisor
Ministry of Tourism and Creative Economy
Republic of Indonesia




&
Y wonderful 7

ASEEN lndOTlESia’ ;

INDHOHESLA
0238

OUTLINES

hoON=

O N O

Tourism Performances and Targets

Challenges for Tourism Recovery

Travelling Trends and Shifts

Understanding Travel and Tourism Development
Progress Through IPKN

Tourism Programs

Homestay in the Tourism Village Development
Tourism Awareness Campaign

Expected Impact for North Sulawesi



,— \‘\I" II ! 'lI/

J " Bﬁﬂ wiorderful o

o :%E%&ﬂ g}wﬁuuhﬁﬂ indonesia % )
o 203

Nt

1. TOURISM PERFORMANCES AND TARGETS

International Visitors Tourism Foreign Total Employment in Tourism
2022 % Exchange

? o & & & 5 & 0 @
6,72° reeeeaee
Q 5 ’89 Billion USD 22,89 = &

2021 : 1,56 million 2020: 3,38 2023 : 21,26
2023 : 6 — 8,5 million (estimated) 2021 :0,52* Million People (estimated)
2024 : 9,5 - 14,3 million (estimated) 2023 : 7,08 — 9,99 (estimated) 2024 : 22,08 (estimated)

2024 : 7,38 — 13,08 (estimated)
4B Domestic Visitors

‘ 734,86 million

Tourism contribution
to GDP

Travel and Tourism
Development Index

o Ps - 0 **

” 0 (TTDI) 2021

- 2020 : 524,57 ) #32

\ 2021:613,30 ggg? : g,gg
2023 : 1.200 - 1.400 (estimated) - &5 . 2019 :40 2022 :n.a

. ‘ 2024 : 1.250 — 1.500 (estimated 2023 : 4,1 (estimated) : _
/i ( : 2024 : 4,5 (estimated) 2020:n.a 2023:29-34
Source: MoTCE Data and Information Center, 2023; MoTCE Strategic Plan 2020-2024; Government Work Plan (RKP) 2021 : 32 2024:n.a

*Provisional data
**)Target year of 2022
Figure in 2023 is target

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Agency



2. CHALLENGES FOR TOURISM RECOVERY

Key factors for international tourism recovery: Potential impact on consumer behavior:

. . . 0,
Economic Situation 82% Reduce expenses 60%

Higher Transportation and Accommodation

(o)
Costs 60%

Traveling near home
Travel Restrictions 33%

Russia-Ukraine War 31% Choosing value for money

Low Consumers' Confidence 26% )
Short distance travel

Airport Crowding and Flight Delays 24%

"Wait and see"
Pandemic Situation

Labor Shortages 21% No Traveling [ReFA

Others 17%

Source: UNWTO, 2022

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Agency 4
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3. TRAVELLING TRENDS AND SHIFTS

Personalized, Localized,
Customized and Smaller
. In Size

Work from
destination

QUANTITY

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Agency
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4. UNDERSTANDING TRAVEL AND TOURISM DEVELOPMENT
PROGRESS THROUGH IPKN

Ball
DI, Yogyakarta

IS5M IVEL-507H
E Ao DK Jakarta

IPKN (Indeks Pembangunan
Kepariwisataan Nasional/ National
Indeks Pembangunan Cep. Risy .
Kepariwisataan Nasional 2022 o Travel & Tourism Development
Index) is an initiative from Ministry of
Tourism & Creative Economy to
assess Travel & Tourism
Development Progress from 34
Provinces (2022) which adapt to
WEF’s Travel & Tourism
Development Index (TTDI) with
some adjustments to Indonesian
context.

L. rak Bersama Mendorong Pembanpgun an

wgguh dan Berkcla

Scoring Range between 1 (Least) — 7(Best)

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Agency
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5. TOURISM PROGRAMS

SUSTAINABLE

\\

;

Tﬁg::ﬂ

===

Strengthening tourism | R0 ;
supply chain, industry Tourism Accelerating 3.A, infrastructure Sustainable Tourism
di t t L Vill development in 5 DPSP, event .
and investmen illage JHL and MICE support p— Implementation :
\. et SN N 7 % y,
5 Y A \ @ )
\ | »
@ b ® B2, | @ p ® ...
L w .
t- s - n il “ 4 R
. Implementation of Bangga Berwisata di
Upskilling and r i g8
P & g Tourism CHSE Indonesia (BBWI)

Reskilling Tourism HR Marketing

\_ FA rFa . J \__ Cameaign o

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Agency
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6. HOMESTAY IN THE TOURISM VILLAGE DEVELOPMENT

/1.Sense of feeling at home\

2.Interaction with the host
family

3.First-hand relationship
with local

e Authenticity

Community
: Participation

1.Encourage community to
get involved in the
tourism industry

G.Environmental
2.Cultural
3.Local Employment

Promote

Sustainability

Ministry of Tourism and Creative Economy/Tourism and Creative Economy Ag&cy
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6.A. INDONESIAN HOMESTAY

(Tourism and Creative Economy Ministerial Regulations No.9 of 2014 on
Business Standard for Homestay/ Standar Usaha Pondok Wisata)

1. Homestay/ Pondok Wisata is an accommodation type, in which hosts share
their residence with tourists and exchange social interactions.

2. Individual business/ proprietorship, Micro — Small — Medium Enterprises

3. The House must be registered to have Homestay License/ Nomor Induk
Berusaha (NIB)
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* Tourism Awareness Campaign Program (Kampanye Sadar
Wisata)

® Training on Homestay Management

Human Resource Development

6 . B . Recent .E::/nellri:nth Airbnb
Development of

H Om eStay i n y Onlin marketing training
IndonQSia Regulation

® Business standard for Homestay: product, management and
service

* National Competency Standard for Homestay Professionals —
on process

Appreciation

* Indonesia Tourism Village Award (Anugerah Desa Wisata
Indonesia/ ADWI)
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7. TOURISM AWARENESS CAMPAIGN FOR TOURISM
VILLAGE DEVELOPMENT

1. Collaborative program between 3. STEPS OF PROGRAM
the Ministry of Tourism and
i Tourism
Creative Economy and. World. e
Bank through Indonesia Tourism Familiarization

Development Project/ Program .

Pembangunan Pariwisata
Terintegrasi dan Berkelanjutan Mentoring
(P3TB)
: : |
2. Aims to foster community v
%

involvement in the tourism
industry and sustainable
tourism ecosystem
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7.A. TOURISM AWARENESS TRAINING MATERIALS

Material Topic Sub-Topic Duration

Material A Tourism Product Innovation Exploring 3 days
Packaging
Presentation

Sustainable Tourism

= B9 Y

Tourism Package 3 days

. Homestay

Culinary
Craft

Material B Business Capacity

PWNP

Entrepreneurship and HR Management 5 days
Digital Finance

Digital Marketing

Business Plan

Material C Entrepreneurship

= 220
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7.B. HOMESTAY MANAGEMENT’S COURSE SYLLABUS

Product Services Management
1. Building Simple procedure for: 1. Booking and payment
2. Bedrooms 1. Greeting and welcoming procedure
3. Kitchen guest 2. Safety and security
4. Supporting amenities, 2. Cleaning 3. Hospitality

=

e.g., hangers, sign board, Complaints Handling 4. Waste management
etc. 4. Service recovery
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7.C. TOURISM PACKAGE

HRLF DAY ACTIVITY

Halusi ¢ s

|;:_;I_! ﬂtﬂ'Urin Towar Expmcimncu Attrmctian - m | Lag in

Half Day.in Dewi Lusi) A Stay at Local House
t-:' L=ERR - Suh, KD e iR o Widires, Douibkasi, Sen & Budeys Shars ]

g Whgpna Cand regn_ Mageipng

Gl - 2REF IR
e i J i i vl B vt in dermsian Englah, Frasch

7 oar i okl -
' ¥1  Minmumonrcer 1 ticests

Birpkal TR

0 cardesry
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Detail Information Description
D atum B e i Suawps Whisraasan hichij i dsn dangan pandiac getampal daam ity st sdilih aidi pangaliene teisandi
@2 Anerary Tadsk harrn tinggal i rumah sajs (Homastey]l, tsmu stau pengunjung dapat menkmati maksnsn
o Haiborrpesd 6 nwalicg pend traddizional Jeam yang belah disiapkan cleh tusn rumah doan maskan barssma Setelsh istishat yarg cukup di

& ke Eamong Loy Het R

Home Stay. Pomancu Lokal, Dokar ota Sepeda sap memardakan onda dengan berkelling desa wiiuk
® Dofunani mcial fainl & girpkor roenerun

manguriLng Industri Rumah Tangga, Lanan Pertanan dan mamainsan gamalon sedormans
& Mg ek B Sk

» mHiaFat din makan sy

Wihat to da?
vyl A TR Hinerary Dieind
Rp329.000 fpas = Momestoyin
itz EET
Coprasnl InforiFalion) » Duball Informption: « Ackhity Plaates = Sotivity Schahies « Soeifiong inlermalion « Reviaws

{0} gezy- resn- T30
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https://atourin.com/marketplace/tour-package/stay-at-local-house
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8. EXPECTED IMPACT FOR NORTH SULAWESI

1. Policy and guidelines for homestay management:
a. Business standard
b. Modules for homestay
c. National Competency Standard for Homestay Professionals — on process

2. Encourage nurturing and enabling ecosystem for tourism development through
related trainings
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Thank You

https://kemenparekraf.go.id
https://www.indonesia.travel
https://kampanyesadarwisata.id

Kemenparekraf.ri
Pesona.Indonesia
Wonderfulindonesia
Kampanyesadarwisata
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