
International Labour Office

New Book Information

Based on interviews with hundreds of managers, activists,
government officials, factory workers and workers’ representati-
ves, Implementing Codes of Conduct represents the most
extensive research conducted to date into the emerging nature of
corporate social responsibility and global supply chains. Its objec-
tive is to provide useful examples and lessons learned to compa-
nies, policy-makers and others interested in implementing their
own code of conduct or who are actively involved in this field.

This book has broad implications for firms that are serious
about seeing the social and environmental objectives expressed
in their corporate codes become a reality at the supplier level —
implications that stretch from the boardroom to the factory floor.
The book presents a model that maps a route from the creation of
a vision to its implementation at the operational level. Based on
research conducted in the sports footwear, apparel and retail sec-
tors, this book provides a detailed account of the approaches cur-
rently used by leading brands and retailers and practical sugges-
tions for other companies to follow in addressing social pressu-
res. 

Given an increasingly clear link between corporate social res-
ponsibility and profits, this book serves as an invaluable tool in
assisting those interested in balancing the complex demands of
society and competitive concerns.

ISBN: 92-2-116270-1
Preis: 52 Euro
Seiten: 336
Erschienen: Januar 2005

Kontakt:

Monika Meisterernst
Meisterernst@ilo.org
Tel 030/280.926.68
Fax 030/280.464.40

Für Ihre Bestellung 
benutzen Sie bitte
umseitiges Formular.

Internationale Arbeitsorganisation  Vertretung in Deutschland, Karlplatz 7  10117 Berlin
Telefon 030/280.926.68 Fax 030/280.464.40 Internet www.ilo.org/berlin  E-mail berlin@ilo.org

Implementing Codes of Conduct:

How business manage social

performance in global supply

chains

Ivanka Mamic

Wichtig für:

Arbeitnehmer- und Arbeitge-
berorganisationen, Führungs-
kräfte in Unternehmen ins-
besndere der Sportschuhpro-
duktion und im Einzelhandel,
Nichtregierungsorganisatio-
nen, interessierte Öffentlich-
keit 



Bestellung
per Fax an 030/280.464.40: Bitte senden Sie mit Rechnung 

....... Exemplar(e) des Titels Implementing Codes of Conduct: How business 

manage social performance in global supply chains 

ISBN 92-2116270-1, 336 Seiten, 52 Euro (zuzügl. Porto)

an Frau / Herrn

__________________________________________
Name, Vorname        

__________________________________________
Firma/Institution

__________________________________________
Straße

__________________________________________
PLZ                         Ort

__________________________________________
Datum                    Unterschrift

__________________________________________
EMail

Table of contents
Chapter I
Overview of research
Chapter II
Review of the environment and content of
codes
Chapter III
Background and framework of the report
Chapter IV
Review of the footwear sector
Chapter V
Review of the apparel sector
Chapter VI
Review of the retail sector
Chapter VII
Implementing specific areas addressed by
codes
Capter VIII
Smmary and conclusions
Gloassary

Apendix 1: International Instruments
Appendix 2: Interview schedule
Apendix 3: Experts comments on the inter-
view schedule: suggested additional ques-
tions
Appendix 4: Mulit-stakeholder initiative
codes of conduct
Bibliography
Figures
Tables


